MIDLANDS TRUCK AND VAN LIMITED
JOB OPPORTUNITY

	VACANCY SUBMITTED BY: Sue Perigo

	Contact Name:
	Eddie Humphries

	Telephone:
	0121 326 4200

	Fax:
	0121 326 4329

	Email:
	eddie.humphries@midlandstruckvan.com

	VACANCY DETAILS:

	Job Title:
	Retail Van Sales Manager

	Department:
	Van Sales

	Key Purpose of the Job:


	Independently managing sales business, incorporating all the company’s products and services.

Making important decisions regarding the sales unit. 

Achieving optimal utilisation of the market, a high level of customer satisfaction and high yields for the department in accordance with the company management goals. 

Co-ordinating and managing sales staff and representing Mercedes-Benz

standards and Mercedes-Benz philosophy externally.

	Accountabilities:


	· Supporting the company management in planning issues relevant to sales, in particular with regard to volume planning and profitability

· Defining market goals for new vehicle sales, co-ordinating these with performance targets stipulated by Mercedes-Benz UK and drawing up a business plan

· Developing concepts to increase turnover and profitability in Sales and reaching agreement on these with the company management

· Observing market price developments of competitors in the new and used vehicles business

· Carrying out analyses of the competition/benchmarking

· Planning and managing/involvement in media advertising, direct marketing, events and customer loyalty activities

· Involvement in determining communication budget

· Ensuring correct presentation of Mercedes-Benz accessories

· Employing new staff and developing an induction plan

· Managing, coaching and motivating employees and thus ensuring a high quality of employees

· Defining target agreements with employees and checking target achievement

· Together with employees establishing personal development goals and agreeing on means of achieving these

· Fostering team development

· Controlling cost management for own department

· Ensuring the range of Mercedes-Benz additional services (leasing, financing, service contracts, etc.) are available

· Ensuring a model mix conforming to the market is available and an appropriate turnover rate of new vehicles.  Responsibility for all aspects of stock control

· Ensuring an appropriate number of demonstration vehicles are available

· Organising regular updating of new vehicle presentation

· Monitoring vehicle orders and deliveries

· Ensuring Mercedes-Benz sales standards are met

· Monitoring budgets and defined profit goals and objectives for the retail area

· Ensuring regular reporting for company management

· Monitoring the development of incoming orders and deliveries to customers

· Ensuring processes are defined and upheld and optimising processes in Sales unit after prior agreement with company management

· Calling on and leading the circle of those involved in Quality Management to discuss and improve processes and steps
· Planning and managing customer surveys and other measures in order to assess customer satisfaction

· Putting forward suggestions and implementing measures to increase customer satisfaction

· Ensuring Mercedes-Benz quality and supervising standards are maintained in Sales unit

· Ensuring all potential customers are approached

· Setting an example in terms of friendliness and style of dealing with customers

· Ensuring customer wishes are dealt with and followed up

· Ensuring customers are looked after post-sale

· Accepting and dealing with those complaints which Mercedes-Benz sales staff are not able to deal with themselves

· Ensuring customer-oriented problem-solving

· Evaluating incoming complaints and arranging for measures to improve the situation/follow-ups to be carried out

· Monitoring reports in the media on the Mercedes-Benz brand and on competitors’ products

· Actively passing on relevant information to employees

	Core Skills & Experience required:


	Must be a competent expert in the field of commercial vehicle sales, an excellent people manager and a committed provider of services to customers and the company.

The Mercedes-Benz Sales Manager has extensive knowledge of business administration as well as basic knowledge of tax, finance and contract law and the legal forms of doing business.  He can plan sales promotion measures and implement these effectively and efficiently. He is aware of his competitors’ organisation and activities, as well as current trends within his branch of industry.

The Mercedes-Benz Sales Manager can enthuse and motivate his team.  He also recognises his own personal development needs, allows others to express an opinion and feedback, and takes constructive criticism seriously. He is able to reach target agreements with employees and to monitor the level of target achievement. He delegates responsibility within projects. He is very good at dealing with conflict and defends his own position accurately and objectively.

Focuses on customer and market needs

· Sales and market orientation

· Customer orientation

Challenges and develops people to top performance

· Persuasiveness

· Personal impact and dynamics

· Team Leadership

Builds a diverse culture of collaboration and learning

· Professional knowledge and basic methodological knowledge

· Information Management

· Empathy

Executes decisions and delivers results

· Revenue and results orientation

· Steering and controlling skills

· Assertiveness

Demonstrates accountability and credibility

· Openness to learning and change

· Taking over responsibility and acting consistently



	Location:
	Birmingham Branch

	Vacancy Type:
	Permanent

	CLOSING DATE:
	Open


